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In 2019, Western Sydney University worked with Blackbaud to launch its first-ever Giving Day, 
a unique initiative that connected the university’s community in raising money to support 
scholarships, research, and innovation. In just one day, WSU made an enormous difference!

The Challenge
Western Sydney University’s inaugural Giving Day coincided with the 
celebration of the University’s 30-year anniversary. Strategic planning was 
critical and centred around the challenge of engaging the entire university 
community, from the students through to the Chancellor himself. To achive 
this, WSU added one additional ingredient to their Giving Day toolkit: a 
hair-raising peer-to-peer challenge.

The Chancellor’s Challenge saw more than 20 brave individuals abseil 
down the Peter Shergold building in the heart of Parramatta. Abseilers 
had the ability to raise funds for their preferred Special Project, turning 
them into Giving Day ambassadors and giving greater awareness to their 
fundraising.

Due to the expanded set of Giving Day requirements, an out-of-the-box 
solution wasn’t going to get the job done. The University required a 
bespoke and comprehensive fundraising solution to meet these needs.

“We chose Everydayhero because it could power 
both our Giving Day donations and our Chancellor’s 
Challenge peer-to-peer event on the same day. 
No other platform has this functionality’. 
 — Ray Villarica, Annual Giving Manager, Western Sydney University
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About Blackbaud
Leading uniquely at the intersection point of technology and social good, Blackbaud connects and empowers organizations to increase their 
impact through software, services, expertise, and data intelligence. We serve the entire social good community, which includes nonprofits, 
foundations, corporations, education institutions, healthcare institutions, and the individual change agents who support them.

Learn more

$767,510
Raised in one day

2,600
Clicks on social media

829
Donors in 2019

Blackbaud solutions are purpose-built to drive digital 

transformation and impact across your institution. Find out 

more about peer-to-peer fundraising for higher education:

“The responsiveness and flexibility of the Blackbaud 
Everydayhero Team was invaluable during a busy, high-
stress time before and during Giving Day.”
— Ray Villarica, Annual Giving Manager, Western Sydney University

The Solution
Blackbaud built a multi-faceted solution tailored specifically to the 
University’s Giving Day goals.

At the core was its custom website, which displayed the campaign’s 
progress, donors, and enabled giving to the Special Projects. 
Corresponding donations from the Chancellor’s Challenge website fed 
directly into the Special Project pages. Major gifts that came in offline also 
fed into the project tallies creating excitement on the day.

A first-class user experience allowed the abseilers to tell their story and 
share participation on social media to support the overall Giving Day 
activities. Fast and precise data tracking and reporting ensured WSU could 
monitor their progress as the day unfolded.

Throughout the process, the WSU team had direct support from a 
Blackbaud Account Manager, Digital Project Manager, and Customer 
Support. Their Blackbaud Project Manager joined the WSU team on-
campus on the day to lend extra support. The result was a flexible, 
efficient, and effective workflow for everyone involved.

The Results
WSU leveraged the uniqueness of its Giving Day campaign, its loyal 
community, and industry-leading fundraising technology to soar past its 
target of $500,000, raising a total of $767,510 in just one day.

The online peer-to-peer fundraising strategy of WSU’s Giving Day brought 
in the majority of online donations, cementing the campaign’s success 
and setting an incredible bar for years to come. 

Each Special Project tile opened to its own 
donation page. At a glance, donors were 
able to direct their contributions to one of 
the Special Projects and immediately see the 
impact of their gift in real time.
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